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MASS COMMUNICATION AND JOURNALISM
PAPER —1II

Note : This paper contains fifty (50) Multiple-choice questions, each question carrying

two (2) marks. Attempt all the questions.

A set of standards for determining the structure of a true newspaper was formulated
for the first time by :

(A) Ben Harris (B) Otto Groth
(C) Thomas Emmel (D) Nathaniel Butler

One of the long-term and indirect influences of mass communication is :
(A) traditionalisation (B) socialisation

(C) contemporisation (D) routinisation

The outside world depicted by the media are consequences of :
(A) antecedent conditions (B) classical conditions

(C) precedent conditions (D) controlled conditions

Leon Festinger advanced the idea of :
(A) meaning paradigm (B) psychodynamic strategy

(C) cognitive dissonance (D) knowledge model

The factual information in mass media is often referred to as :
(A) news information (B) relational information

(C) content information (D) channel information

Length of communication is a barrier to :
(A) reception (B) understanding

(C) acceptance (D) transmission

D —-6307 2
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T

1. Y9HER 93 & G & FURo o1 Jieve wagem faior foan o ¢
(A) 73R (B) eIy
(C) oimE THA (D) AT TR

2. SHEER % TH ity SR STel e ¥
(A) TUETE (B)  HHTSITRIT
(C) HHATHIHIHII (D) et

3. Hifean gr amer srd 6 e afom ®
(A) Yoot fefaar (B) wfaftea fearfaat
(C) et fefoat (D) T feafaat

4. foeim HREw 7 giques e :
(A) 31 gfaas (B) wAMfHIl fifd
(C) WEIHHS STHaTfed (D) ¥ ugfd

5. SHGUR ¥ e oAl S U WE S €
(A)  HHER =1 (B) HeEcHSE AT

(C) FA Fal (D) = F&

6.  TEIUIT Shi TS U ©
(A)  JoI&o (B)  SERTEA
(C) Eftepriar (D)  Suufter
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10.

11.

12.

13.

Advertising aimed at consumer promotions where a specific offer is made is known
as:

(A) scheme advertising (B) promotional advertising

(C) selective advertising (D) focus advertising

The unquantifiable information about media is labelled as :
(A) soft data (B) spot data

(C) qualitative data (D) descriptive data

Impact impression is the degree of consumer reaction to :
(A) a product (B) a service

(C) an advertisement (D) an in-house offer

The period when commercials are to be broadcast is identified as :
(A) prime time (B) break time

(C) time channel (D) time message

The establishment of the Hutchins Commission was prompted by :
(A) James Reston (B) Joseph Pulitzer

(C) Catherine Graham (D) Henry Luce

Truth is not a defence in cases involving :
(A) Criminal libel (B) Civillibel

(C) Slander (D) Official secrets

News deadlines have become constant because of :
(A) news media (B) television

(C) radio (D) evening newspapers

D —-6307 4



7. SUNEdST i Grediied S % fere feren e fomme (St fafire Suer famn S ®) @6 e

AR
(A) e fommo (B)  ieere T
(C) =T fommas (D) wiehH formaa

8. THifed & 9N S =HETS AT hl HeEd ¢
(A) H® e (B) i S

(C) TomHb STt (D) OIS ST

9. THgE THYH SN 9BHAT T HWIUH © :
(A) 3R (B) ®em
(C) T (D) TEINT Wedre

10. 7o SATIR-T0 ol foTa foman Srn €, S9 e1afy =l shed © :
(A) IEH <A (B) ik I;EH
(C) <" = d (D) <139 Hadl

11. 99 FHEE &1 T giaufed &t T8 o :
(A) S T=A (B) S gfesk
(C) ShefE urew (D) T <@

12. U 3 GhcH B B | 9919 6 ©
(A) 3TqUE Al (B) IR SAfvEm
(C) farHesha (D) ETeRA Mot

13. IS Seaed fer 3 T, IR0 T
(A) =S Hife (B) <efifasH
(©) e (D) Hiezeea SRS
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14. Lasswell’s model of communication was further improved by :
(A) Wilbur Schramm (B) Elihu Katz
(C) Braddock (D) David Berlo

15. The Supreme Court of India is a court of record, according to the Indian constitution’s.
(A) Article 125 (B) Article 127
(C) Article 129 (D) Article 131

16. It is expected that news breeds :
(A) entertainment (B) expectation

(C) learning (D) news

17. Dow Jones is associated with the Indian newspaper :
(A) Mint (B) Financial Express

(C) Economic Times (D) Economic and Political Weekly

18. Knowledge tends to create more knowledge is the thesis behind :
(A) the circular model (B) the helical model

(C) the telephone model (D) the spiral of silence model

19. Libertarianism was born during :
(A) the Age of Conflict (B) the Age of Reason
(C) the Age of Darkness (D) the Age of Industrialisation

20. The first television channel to adopt the all-news radio format is :
(A) BBC (B) CNN
(C©) ABC (D) CBS

21. Sounds that have a complementary effect on the visual are considered as :
(A) parallel sound (B) contact sound

(C) support sound (D) patch sound
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14.

15.

16.

17.

18.

19.

20.

21.

HIT i AHIA TG H T R foram ot
(A) faeer gm (B) sfg *ew
(C) dreeis (D) efae et

IRA ol SeqH AT oM & e =g & TER RHiE &1 =™ €2

(A) T=T 125 (B) g=de 127
(C) =T 129 (D) =% 131
TR ST AR

(A) FARSH (B) YoM
(C) feram (D) HHMER

I 9 g IRdE geR-TT A IS ¥

(A) e (B) RIS T

(C) TehMITHe 2H (D) WehHIiTHe TUS Hifcifeehal atehet
T T I Gid T 8 59 g0 F G T

(A) Ther Afed (B) Tfaieha wied

(C) <M Hied (D) WA A1h HEod Hied
Ed=AaTed qedtod g

(A) o 7 (B) Tk I

(C) SR (D) TR I

g = TS TAEm & Med Bide 1 =9 foha

(A) BBC (B) CNN

(C) ABC (D) CBS

I LA S T T I JAE S §

(A) FHARR & (B) HHIh &AM
(C) HeE= & (D) U= =i
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22.

23.

24.

25.

The volume of information that can be transmitted through a communications medium
or link is referred to as :

(A) memory (B) power
(C) bandwidth (D) amplitude

The computer language for formatting documents to transmit through the world wide
web is :

(A) HTML (B) binary
(C) assembly (D) linux

The printing of a negative film on a negative film stock will result in :
(A) reverse film (B) back-to-back film
(C) film positive (D) double negative

Cel is the base material to draw individual :
(A) animation frames (B) infographics

(C) colour combinations (D) characters

Consider the following statements :

26.

27.

Assertion (A) : Most media persons comply with the policies of respective media
organisations.

Reason (R) : Because they fear institutional authority and sanctions.

(A) Both (A) and (R) are true

(B) Both (A) and (R) are true, but (R) is not the correct explanation
(C) (A) is true, but (R) is false
(D) (A) is false, but (R) is true

Assertion (A) : Beats are nothing but a strategy of rewards to journalists.

Reason (R) : Beats are hierarchical and classified in relation to performance and
policy compliance.

(A) Both (A) and (R) are true
(B) Both (A) and (R) are true, but (R) is not the correct explanation
( (A) is true, but (R) is false
( (A) is false, but (R) is true



22.

23.

gereil 1 e S o Ty weemt iR foieh gRt Ui B €, el S
(A) wfd (B) el
(C) dsfasy (D) THdeE

HEI w9 S e B R-fova H g€ e 99 % gR U Rl €

(A) TAIATHTE (B) fg=

(C) TaHs (D) STETUE
24, Afea fRed Wi W AAfea fhew =t B gl grft -

(A) fod firem (B) dH-I-9% fhew

(C) Trew difsifea (D) =d fed
25. & =afa fo oFM it SR Tl €

(A) THHEHE TFH (B) SRR

(C) i = fago (D) A
Frefatad weFl o foem st :

26.

27.

HA (A) : ARy Hifean ¥ [ M I Haifed Hifean el ol Fifadl w1 aRure e
Tl T |

qeh (R): i Sl T o SAfusmiial o) el o1 o1 a1 §
(A) TH (A) 3R (R) W& T

(B) TMI (A) IR (R) W&l ®, T (R) § & 7 == el T 2|
(©) (A) ¥ & Y (R) Ted €

(D) (A) e &, W (R) S T

HYT (A) : I (Beat) TS Tl § W] TFRRI Sl TWHR AT T |

qeh (R): e (Beat) SRR 3R +ifa stgfa & Hasl # siferpfia ok anfiera 71
(A) TH (A) 3R (R) W& T

(B) T (A) iR (R) WEI € W, (R) Wl A1 i 8 |

Q) (A) & T, T (R) e B

(D) (A) TTeTd ©, T (R) & €1
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28.

29.

30.

31

Assertion (A) : A story’s duration in a newscast reflects its news-worthiness.

Reason (R) : Time-value is important in broadcast news.

(A) Both (A) and (R) are true

(B) Both (A) and (R) are true, but (R) is not the correct explanation
(C) (A) is true, but (R) is false

(D) (A) is false, but (R) is true

Assertion (A) : Time is not an important factor in television news production.
Reason (R) : Journalists cannot explain what the viewer watches and how much.

A) Both (A) and (R) are true

(
(B) Both (A) and (R) are true, but (R) is not the correct explanation
(C) (A) is true, but (R) is false

(

D) (A) is false, but (R) is true

Assertion (A) : Communication has power value.

Reason (R) : Those who possess power of communication try to control and those
who do not, try to acquire it.

A) Both (A) and (R) are true

(
(B) Both (A) and (R) are true, but (R) is not the correct explanation
(C) (A) is true, but (R) is false

(

D) (A) is false, but (R) is true

Assertion (A) : Unlike mass communication, semiology prefers a microscopic
approach.

Reason (R) : In semiology, the emphasis is on deconstruction of texts with surgical
precision.

A) Both (A) and (R) are true
B) Both (A) and (R) are true, but (R) is not the correct explanation
C) (A) is true, but (R) is false

D) (A) is false, but (R) is true

D —-6307 10



28. HUT (A) : TAR H HEHT hi 1A SHH! Tl I FS¥id il g1
qeh (R): FEAISH o JERU § G99-od Hequi €|
(A) TH (A) 3R (R) W& T
(B) I (A) iR (R) W&l & T, (R) Wl A& e 8 |
(C) (A) U g, T (R) Tod ¢
(D) (A) TTeTd &, T (R) T g1
29. AT (A) : ollfasH THER i § v Heequl 7@ T T
qeh (R): TR SHH! AR & L b fob, 9k R IR FohaT <@ |
(A) <HI (A) 3R (R) 98 T
(B) I (A) iR (R) W&l § T, (R) Wl A& i & |
(C) (A) U g, I (R) 7Tod ¢
(D) (A) TTeTd &, T (R) & €1
30. R (A) : FEW VI H oI T |

qeh (R): T siem ot wifsd §, 3 38 o o W =med § iR e o =1 &, 9 39
fSid HeT =med ¥ |

(A) THI (A) 3R (R) W& T

(B) T (A) 3R (R) W& T T, (R) Wl =Am&A & B |
() (A) T T, T (R) e B

(D) (A) 7T T, T (R) T 2|

31. U (A): S FOR Y 3T A&V foIq HEhrehiiaeh TS ol S8 FHed ¢ |
Teh (R): <0 I & 418 i et § ST & T o fodn s 2 |
(A) TH (A) 3R (R) W& T
(B) T (A) 3R (R) W& T T, (R) W =AT&A & B |
() (A) T T, T (R) e B
(D) (A) TTeTd ©, T (R) & €1
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32 Assertion (A) : Mass Media have wider sets of responsibilities and obligations in a
developing society.

Reason (R) : When the public service broadcasting is supported by commercial
interests.

(A) Both (A) and (R) are true
(B) Both (A) and (R) are true, but (R) is not the correct explanation
(C) (A) is true, but (R) is false
(D) (A) is false, but (R) is true

33. Assertion (A) : Mass media publicise events with more negative consequences.

Reason (R) : The audience is composed of very ordinary people who want only
negative information.

A) Both (A) and (R) are true

(
(B) Both (A) and (R) are true, but (R) is not the correct explanation
(C) (A)is true, but (R) is false

(

D) (A) is false, but (R) is true

34. Assertion (A) : Community radio is set for a great revolution in India.

Reason (R) : Due to the policy initiatives of the union government, as well as the
state governments.

A) Both (A) and (R) are true
B) Both (A) and (R) are true, but (R) is not the correct explanation
C) (A) is true, but (R) is false
D) (A) is false, but (R) is true

35. Assertion (A) : Indian cinema survives on star value.

Reason (R) : It is rooted in Indian history and culture.

(A) Both (A) and (R) are true

(B) Both (A) and (R) are true, but (R) is not the correct explanation
(C) (A) is true, but (R) is false

(D) (A) is false, but (R) is true

D —-6307 12



32. I (A): foRfaq G § SHEER el o1 SWEige SR STIe §gd |
Teh (R): <ieh Yol YERU el AEdIgeh SFadl o1 Gerl foan < 1
(A) <HI(A) 3R (R) 9& T
(B) I (A) iR (R) Wl § T, (R) Wl A1 T & |
() (A) T T, I (R) e B
(D) (A) T B, T (R) Tl B

33. R (A): S HUR Igd THNIcHE TROTHT o 1 FHT bl JHd il & |
qeh (R): < T o 210 § S haet TohRIcas YoTd 0He hid ¢ |
(A) T (A) R (R) TR
(B) I (A) iR (R) TRl & T, (R) Wl =A@ T & |
(C) (A) U g, I (R) 7Tod ¢
(D) (A) T B, T (R) Tl B

34. HUT (A): YRA H WHEIIH A T HeM Hif<d Sl HRI S el T |
qeh (R): I8 Heald THR T ToF TRHR i AT T8el o HRT |
(A) TH (A) 3R (R) W& T
(B) I (A) 3R (R) W&l € T, (R) WEl =& el ¢ |
(C) (A) U g, T (R) 7Ted ¢
(D) (A) 7o 8, g (R) Wl S

35. I (A): IR faer faari & R shfaa 7
Teh (R): THH! STg AT sfaerd i wepfd # 7
(A) <HI (A) 3R (R) 98 T
(B) 3T (A) 3R (R) W&l € T, (R) HEl =& &l ¢ |
() (A) T T, T (R) e B
(D) (A) TTeTd &, T (R) &I €
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36. Identify the correct order of the basic elements of media as studied in most media
courses.

(A) Technology, reception, production, context, text
(B) Reception, production, technology, context, text
(C

(D

) Text, production, context, reception, technology
) Production, technology, text, context, reception
37. Identify the correct chronological order of :

(A) cable, video, satellite, e-mail
(B) satellite, cable, video, e-mail
(C
(D

) e-mail, cable, satellite, video
)

cable, video, e-mail, satellite

38. Which of the following sequence is the correct order of history of the publication of
newspaper ?

(A) The Times (Britain), Le Figaro (France), The New York Sun (US), The Sydney
Morning Herald (Australia)

(B) The Times (Britain), Le Figaro (France), The Sydney Morning Herald (Australia),
The New York Sun (US)

(C) The Sydney Morning Herald (Australia), Le Figaro (France), The Times (Britain),
The New York Sun (US)

(D) The New York Sun (US), The Times (Britain), Le Figaro (France), The Sydney
Morning Herald (Australia)

39. Identify the correct sequence or chronological order of the following :

(A) The Hindu, The Times of India, The Statesman, The Hindustan Times.
B) The Times of India, The Statesman, The Hindu, The Hindustan Times.
The Statesman, The Times of India, The Hindustan Times, The Hindu.
The Hindustan Times, The Hindu, The Times of India, The Statesman.

40. Identify the chronological order of :

(A) photography, telegraphy, telephone, film
(B) photography, film, telegraphy, telephone
(C
(D

) photography, telegraphy, film, telephone
) telegraphy, photography, telephone, film

D —-6307 14



36.

37.

38.

39.

40.

STEHTT SHER o IISa=hHl H @Y ST aTe] HaR o 7o el Sl 3ok Wal H § faf@u |
(A) deten, T, fefo, HeY, we
(B) W=gu, fmiur, qekeiah, Hed, US|
(C) e, T, Ha, U=, dehrieh |
(D) T, Topier, W1a, T, TR
FIHH & g ¥ HH JdET

(A) e, difed, dearge, 30

(B) Heamee, haq, wifedl, -7

(C) 3-Trd, e, Heetree, difea

(D) ad, dfed, 3-Ha, Hearne

HHER-931 o FUIG o 3fded &1 92l %A frefafed § 9§ sF-9 872

A) e (fae), @ e (i), < =@k o (F.u.), < fae wiftn suee (smefermn)
B) deEm (foe), o R (i), & faert wifin Wee (emeefern), & =@k o9 (3,04 )
C) < et wifn Ries (stiefean), o e (wiw), & e (o), <t =g 9 (2.T.)

@ =gk T (U, ), < 2 (fare), o e (i), < et i fres (stfegferan)

(
(
(
(D

)
)

HIETHY Hi gfe § FeAfafad &1 98 9 FaEy
(A) & fig, & oM 1w Sfea, & wegi, < figwm T
(B) I eET AT fea, & Weud, I fig, & figwm erew
(C) < W, < Trr 3w sfean, & figwm erem, & fég.
(D) < fegwm e, & g, < e o Sfean, <& wemiA
TR WEl ¥ TEHIT

(A) TRICRITH, ST, TofihF, fhed

(B) RN, fiheH, Sefiume, Sofiem

(C) IR, o, fhew, Sofiwe

(D) ST, TRIRRTH, SeiihH, fhed
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41. Match the List - I (Model) with List - II (Authors) :

List - I (Model)

(a) Circular (i)
(b) Helical (ii)
(c) Ritual (iii)
(d) Spiral of Silence (iv)
Code :

(@ ((b) ( @
(A) @) @) @ @)
(B) (v) (D) @) @
© @O G @v) ()
(D) @) (v) @) @

List - II (Authors)
Elizabeth Neuman
Riley and Riley
Frank Dance

Wilbur Schramm

42. Match the List - I (Statistical Test) with List - II (Descriptions) :

List - I (Statistical Test)

(@) The‘t’ test

(b) Chi-square
() ANOVA
(d) Factor analysis

Code :

(@ @ (© @

List - II (Descriptions)

(i) Similarities of difference between two or more
frequency distribution

(i) Comparison between means
(iii) Uses principal component analysis

(iv) Uses F statistic

16



41. gt - 1 (ggla) & gt - 11 (a@at) 9 foems

gat - 1 (TgIT) gl - 11 (REasT)
() WEH () CfersTeY =g
(b) Telima (i) sl SR T
) fgem (i) e =T
(d) TS AE WESE  (iv)  foeeR g
HIS :

(@ B (©© @
(A) (i) (@) @) (iv)
(B) (iv) (i) () ()
© @ @) @v) (i)
(D) (@) (v) (@) ()

42. g - 1 ( @iReEahta aiieror) &1 @t - 11 (faawor) | faemsy

gl - 1 (@R wdieror) gt - 11 ( freror)
(@) A= () < At § fi st wHEa
(b) HE-TFIR (i) ofraa # germ
(c) Tl (i) HIeeh faeeroor (hAdr TTfaed ) o g
EepiNl
d) R TfaEw (iv) Wifesha & Jm
HIS :
(@ B (© @
(A) @) @) G (v)
(B) () (i) (@v) ()
© @) @ (Gv) (i)
(D) (v) @) @ (i)
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43. Match the List - I (Book) with List - II (Author) :
List - I (Book) List - II (Author)
(a) Television : The Critical View (i) Herbert Schiller
(b) Culture Inc (i) Greg Philo
(c) Seeing and Believing (iii) Ien Ang
(d) Desperately Seeking Audience  (iv) Horace Newcomb

Code :

(D) Gv) @ () ()

44. Match the List - I (News Agencies) with List - II (Personalities associated with) :
List - I (News Agencies) List - II (Personalities associated with)

(a) Associated Press of India (i)  Krishnakanth

(b) Press Trust of India (i) S. Sadanand

(c) Free Press of India (iii) Kasturi Srinivasan
(d) Samachar Bharathi (iv) K.C. Roy

Code :

(@ () (o (@
(A) @O G @) (@)
B) @) @) @O @)

(D) @) @ (@v) (i)
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43. gt - 1 (g&& ) & gEr - 11 (@Ee ) § fHenst

gt - 1 (3% )

et - 11 (&)

oofifos : & FRfeha & (1) s ReR

FeA=l g

HIgn wos siferfem

(i) I e

(i) STA T

oW Wifh siffest (iv) R &

44. T - 1( QUER QL@ ) N GEt - 11 (379 T Aferr) § faems

gl - 1 (F9TaR qearg) Gl - 11 (379 g lerd )
sAraifqufes 39 @w sfea (i) FoER

U9 T& ATE sfea (i) TH HEF<

T U 3T gfean (iii) HE AT

HHMER At (iv) w1

(@ b) (© (@

@) () () (@)

() (Gi)) (@)  (iv)

(v) (i) (i) ()

(i) () (v) (i)
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45.

46.

Verify the compatibility of the statements to each other :

(i)  Retreat by Government has made new communications cartels possible.

(i) New technology has contributed to the media freedom.

(iii) TheIndian Press is heavily subsidised and hence, cannot criticise the Governments.
(A) () only (B) (i) only

(©) (i) and (ii) only (D) (i), (ii) and (iii)

Read the passage below and answer the questions that follow based on your
understanding of the passage.

Producers respond to advertisers” perceptions that churning deeply felt emotions
will interrupt viewers’ receptivity to a commercial message. In this environment,
programming should avoid controversy and always strive for the highest ratings.
Producers “should never forget that there is safety in numbers” and “always remember
that comedy, adventure and escapism provide the best atmosphere for selling”.
Programming that examines human complexity and social issues that do not yield to
easy analysis or simple solutions create an uncomfortable dissonance with commercials
for consumer products that promise those easy answers. Advertising values push public
discussion and debate to the periphery of cultural space, while the dominant cultural

conversation is restricted to talk about “desire and fantasy, pleasure and comfort”.

Print Journalism also grapples with advertising pressures that influence news
gathering efforts. Historically, an ideal of independence in news gathering and reporting
functions emerged symbolically as a “fire wall” of separation between the editorial and
business staffs of daily newspapers. The fire wall protected editorial decisions about
what to print by insulating them from the knowledge of how news reporting affected
advertisers and by extension the newspaper’s financial status. Historically this ideal
has been more or less approximated in the face of policies to provide favorable coverage
of prominent local advertisers and self censor unflattering stories that threaten the

paper’s financial stability.

A commercial message affects viewers’ receptivity through :
(A) churning of products (B) felt emotions
(C) controversy (D) highest ratings
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45.

46.

T A H TG T S HI

() TR % T T | TC HYW0 G 1 G9d ol |

(i) T keI + Hifeam i T § AEH fea|

(ili) WA U9 1 TS fHerar 81 o7q: TR i STl el o Faha |
(A) (i) (B) (i) ot

(©) (i) 3T (ii) Porc (D) (i), (i) 3 (i)

Tret faer aR=eg a1 GEI9T (One word only) & GIET 37T TgahY 30 SR G % T
17'\9'#37'3?\"&'77%?

e ST Hogiell | Tefl foqoH 3 Al o Joaao o Ui Scareehl ki gatha
AT F¥ 1 TSURIH H FhEE St ¢ | 36 UReRT H, %A § faems T2 8 =1y
3R zoen Afesha e & fou yame e =1feu | Sccen &l I8 Yt @l Yo ey, T,
el H L& T 31 I% 1S W& =1feq foh Hina, oM, STorTd forsht o foIw wa o7=s1 AR
T § 1 U S g Sfeadredi iR T gt g7, fSeehT faversor s o @ §
G AT 3 STHRGT SCAIE ST TS IR ! STI& T & o [T FTRRT STHTA T e
g1 fourm v v foarl ok w=tel i witpfas Hi 7 o W €, Yoo ihias et
T53, ITM, 3= 3R STH Tk 1 a0 HT Tk WG B 8 |

e TR faRTaT & SaTa | STohe! g8 & [STHehT YHTE HHER THAd i o Il W
TSl § 1 HHER T & R Raifén et &t wdsa & e § < guen-w=i &
Hureshg 3R =iier W & site d 3TerTe o1 gfaed g1 Ufieias gfte 9 < it ered
FHHTORT S FE ST & & T foa <7 arell ol Tare T < 3R FH=rR 93
forita wenfoce o1 o HER ATt Tl A et el i = |

TR T TUehi ! TRV bl FIfard i € :
(A) TS I HeAT (B) STHYd TaeTd
(C) faere (D) AferRan T
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47.

48.

49.

50.

The best atmosphere for selling ultimately results in :
(A) safe numbers (B) adventures

(C) good programmes (D) complex issues

Programmes that do not offer easy solutions to social issues will create :
(A) Cultural space (B) Public debate

(C) Fantasy (D) Dissonance
The ideal of independence in reporting is described as :
(A) a pressure (B) an influence

(C) a firewall (D) a control

The dominant cultural conversation is always limited to :

(A) poverty (B) pleasure
(C) Promises made (D) consumer products
-00o0-

D —-6307 22



47.

48.

49.

50.

fornt o foru T 3o afEer era: afom & :
(A) @A HI G (B) =M
(C) 7= HIEHA (D) Sifedt 78

S G HETTSTeR T o Hel FHIH Tl hidl de el il ¢

(A) WiEpidH T (B) e faeme

(C) H® (D) T

Tqifén o a1 3Tesl T9en S

(A) <o (B) v

(C) 3m (D) T

T Hikhfash Hafean gaen Hifid §

(A) Tt (B) =

(C) &R (D) 3w e
-00o0-
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